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Briefing

bet-at-home.com is one of the leading online betting and gambling
providers in Europe

bet-at-home.com has extensively grown over the last years and has
established ist position as one of the leaders within a complicated market
environment

bet-at-home.com has invested a lot in marketing activities, new business
areas and new technologies to assure future growth

bet-at-home.com’s development is nearly unaffected by the current
regulative disturbances on the gambling market due to the constitution of
the business model and its regional focus

The focus remains on the betterment of the company by investing all the
income in ist marketing activities
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Concern Structure

bet-at-home.com Inc.
Dusseldorf, Germany

bet-at-home,com

100%

bet-at-home.com Entertainment

Ltd.
Linz, Austria

100%

bet-at-home.com Holding Ltd.
Sliema, Malta

0,
100% bet-at-home.com International Ltd.
Sliema, Malta
100%
° bet-at-home.com Internet Ltd.
Sliema, Malta
100% .
° bet-at-home.com Entertainment Ltd.
Sliema, Malta

60%

RaceBets Ltd

Dusseldorf, Germany




Management

bet-at-home,com

Ing. Jochen Dickinger, bet-at-home.com Inc.
Jochen Dickinger established bet-at-home.com Ltd. aged 24 together with
Franz Omer.

Dipl-Ing. Franz Omer, bet-at-home.com Inc.
After his software engineering studies he established bet-at-home.com Ltd. at
the age of 23 together with Jochen Dickinger.




Agenda

Introduction

Company Profile

[ Investment Arguments

Financial Data



Investment Arguments

Pure online business model: Highly scalable, very few regulative points of attack

Regionally diversified structure of customers: Protection against regulative arrangements

Healthy development: Recent high development rates

Ready for further growth: Healthy financial situation allows strategic growth
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bet-at-home.com’s business model is only
based on the online way of distribution

[ Sportsbook / Live bets } [ Horse betting ] [ Online Gambling }
2008e 2008e 2008e
500.000 active User 25.000 active User 250.000 active User
180 m betting turnover > 30 m betting turnover 540 m Gambling turnover

The business model is nearly unaffected by the current actions against betting and gambling

providers and does still offer good opportunities for growth




bet-at-home.com has established the position
of an international player within short time

1999 2000 2001 2002 2003 2004
| | |

2005

2006 2007 >
|

Establishment of
bet-at-home.com
Ltd.

Re-launch of Recapitalisation
Website

www.bet-at-home.com

business to
Launch of Malta
website Initial public
www.bet-at-home.com offering Purchase of 40%
via of RaceBets Ltd.
Cold-IPO
Launch of Recapitalisation
Liveresults
services

Relocation of
the operative

Recapitalisation

‘ Increase of

www.livescore.cc
RaceBets
Start of online- Shares to 60 %
Gambling
activities
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Regionally diversified customer structure
decreases the risk of regulative attack

|:| Primary market
|:| Secondary market
B Target Market

Strong position in Eastern Europe offers high chances for growth and little regulative risk
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Regulative environment

bet-at-home.com is endued with betting and gambling licences via its
shares in Malta

Licenses allow the activity of betting and gambling particularly on the EU-
market

The basis is the freedom of services regulated in article 49-55 in the EC
treaty

Current national regulations are often in breach with the EU-Law (see
Gambelli- or Placanica-judgment)

Actions against several countries due to breach of contract are prefaced by
the EU-commission
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bet-at-home.com became a leading brand on the
gambling market due to high marketing effort

[ Marketing effort } [ Marketing strategy }

Re-design of the website focusing
on usability and simplicity

30 -
28 1 ~25,0 High online marketing effort
mio ;2 :
9o | High brand awareness due to
00 | stock
18 16.6 Quotation
16 - _
14 1 High user loyalty due to excellent
12 - services and high customer
10 - 8,4 satisfaction
8 .
6 - Active campaignh management with
49 e 2,5 statistical evaluation
] L
ol L1

2004 2005 2006 2007 2008e

Successful marketing has clearly improved the market position of bet-at-home.com
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Marketing Strategy

Online marketing
Sportsponsoring
TV - Spots

Print + billboard
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Marketing Strategy
Implementation of the Marketing Strategy - Online Marketing

Banner with Quotas (in all languages and div. sizes)

Bonus-Banner (in all languages and div. sizes)
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Marketing Strategy
Implementation of the Marketing Strategy - Sportsponsering

SK Austria Karnten
HC Sparta Prag

4 Schanzen Tournee Wisla Krakow
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Marketing Strategy
Implementation of the Marketing Strategy — TV Spot
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Marketing Strategy
Implementation of the Marketing Strategy — Print + billboard

Campagne 2007

Campagne 2008

-18 -



Strong increase of turnovers due to an
aggressive development strategy

[ Quarterly turnover } [ Development drivers }

_ Introduction of new business areas
mio. 200 7 (Casino, Poker, Games, etc.)

Entry in new regional areas

150 A
An invigorated financial position

- due to initial public offering and
100 - ] recaptialisation

] Increased marketing activities and

5 - increased brand Awareness

bet-at-home.com has successfully implemented its development strategy
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Technology as a factor of success

[ Internet platform } [ Poker }
All core products combined on Strong booming market
one .
platform Huge poker community on the net
One central portal for a variety of Attractive tournaments

gaming possibilities No provider risk
High usability

Excellent user support

Continuous technical improvements support future growth
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Healthy financial situation allows the evaluation
of further strategic possibilities

[ Financial situation } [ Possible strategic options }
Consolidation on the online
market ~ 60 betti
capacity etting
market
o Expansion to new target markets
liquid - 13
money Expansion to new business areas
Further increase of marketing
activities
depts | O
0 20 40 60 80

bet-at-home.com has an ideal position for further growth
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Future milestones of development in detail
New marketing activities

on the target market
Launch of Online Poker

(Q4/2006)
Mobile Betting (Q4/2006>
Launch of Games
(2008)

Launch Live Casino>
Further establishment of

gambling activities

bet-at-home.com develops its business model continuously
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Historical financial data

mio.

Turnover

750 A

650

550 1

450 -

350 1

250 1

150

50 -

-50 -

335

69
= [
'_| T T

480

700

Hold

2004 2005 2006 2007 2008e

40 -
35
30 A
25 1
20 A
15 A

10 A

amil

13,5

mio.

35,0

23,4

2004 2005 2006 2007 2008e

bet-at-home.com has kept its profitability despite the strong growth
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Sources of turnover

[ Turnover Split 2008E } [ Hold Split 2008E }
Poker Poker
Sportsbook 6,11 %
0,31% P Sportsbook
18,47 % 45,45 %

Casino Casino
81,22 % 48,44 %

Gambling and sports betting have the same share in the profitability of bet-at-home.com
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Development of user data

#in Th.

Total number of registered users

Drivers ]

2.000 A 1.500
1.500 A
975
1.000 A
680
500 A
244
143
0 T T
2004 2005 2006 2007 2008e
Increased
Marketing

effort

The entry to new business areas
and the additional marketing effort
were the most important drivers for
growth

The growth has accelerated when
bet-athome.com reached the
critical mass and attracted new
users

Future growth will be reached by
entry to new regional areas and
new business segments (eg. Skill
Games)

The development of user data was an important driver for the growth of turnover due to the

realisation of distribution synergies between the different business segments
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Regional division of the users

[ Division by number } [ Division by turnover ]

Others 21%

Others Poland Austria
[0) 0, I
29 % 33% Schwitzerland 31%
3%
Greece
Slovakiai 4% 5%
in 40 German .
Spain 4% Austria 14% Y Spain Germany
. Hungary 0 7%
Bulgaria 504 19%
4% 0 ltaly 7% Poland

4%

15%

bet-at-home.com has an extremely strong position in the developing regions of Europe
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Financial data

2007 2006 2005
Turnover 494.248 334.919 68.959
Hold 23.373 13.870 4.728
EBITDA - 912 203 596
Net profit - 848 974 -23
Reg. User 975.000 664.000 245.000
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Stock data of bet-at-home.com Inc.

Facts

Stock
chart

Capital stock:
Number of stock:

Listing:

ISIN:
WKN:

code:

Market capitalisation:

3.509.000
3.509.000

Frankfurt (Open Market), Xetra, Vienna

DEOOOAODNAY5

AODNAY

ACX

ca.

60 Mio.

quotation
in
(FSE)
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